
Emotional Identification Using
Autoethnography

by Mars Caroline Wibowo

Submission date: 08-May-2024 09:50AM (UTC+0700)
Submission ID: 2373858246
File name: IJGD_Vol.1_No.2_November_2023_hal_23-43.pdf (1.15M)
Word count: 7621
Character count: 44975



1

1

2

6

7

11

12



1

1

1

1

1

1

5



1

1

1

1

1

1

2

3



1

1

1

1

1

1

1

1

1



1

1

1

2

4

4

8

13



1

1

1

1

1



1

1

1

2



1

1

1



1

1

2



1



1

1

1

1

2

5



1

1

1

1

1

9



1

1

1

1

1

2



1

1

1



1

1

2



10













15%
SIMILARITY INDEX

14%
INTERNET SOURCES

1%
PUBLICATIONS

1%
STUDENT PAPERS

1 12%

2 1%

3 <1%

4 <1%

5 <1%

6 <1%

7 <1%

8 <1%

9 <1%

Emotional Identification Using Autoethnography
ORIGINALITY REPORT

PRIMARY SOURCES

digital.library.txstate.edu
Internet Source

apji.org
Internet Source

Submitted to University of Sunderland
Student Paper

vdoc.pub
Internet Source

link.springer.com
Internet Source

journal.unimar-amni.ac.id
Internet Source

journal.formosapublisher.org
Internet Source

scholink.org
Internet Source

Zhenzhen Lu, Qingfei Min, Lintong Jiang, Qi
Chen. "The effect of the anthropomorphic
design of chatbots on customer switching



10 <1%

11 <1%

12 <1%

13 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

intention when the chatbot service fails: An
expectation perspective", International
Journal of Information Management, 2024
Publication

m.moam.info
Internet Source

tfzr.rs
Internet Source

theses.ucalgary.ca
Internet Source

www.aacademica.org
Internet Source


